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Net TV



Consumer Lifestyle, BU Television - Net TV,  GfK TV Day 2010

‘Internet is not a feature, it is the future’



The Battle for Living Room Access
Multiple solutions compete to bring online entertainment to TV

PC-centric

Media Center
Software

+

Media Center PC
for the living room

Vertical operators

• Multi-play bundles
• HD on-demand

DifferentiatorsCE-centric

Integrated

Consumer Lifestyle, BU Television - Net TV,  GfK TV Day 2010

Windows Media
Extender

Desktop PC

+
• HD on-demand
• PVR functionality
• Media Guide
• Local content

Integrated

• HP MediaSmart
• Sony’s Bravia Link
• ActiVila in Japan

Dedicated-device approach

Vudu

Xbox 360

Game consoles

PS3

TiVoApple TV



Global Overview IP-TV Platforms
Media convergence: the approach on different continents

AQUOS Net

Global Internet TV Trends

Netherlands, Belgium, Germany initial 
launch local services Q2 2009 

Internet IN CE devices NOW

Many initiatives based on ‘PC-Internet’: 
high product cost, short product life cycle

Viera Cast

Consumer Lifestyle, BU Television - Net TV,  GfK TV Day 2010

MediaSmart TV

high product cost, short product life cycle

Many based on limited walled garden, 
with specific investments by content 
owners

Many require separate set-top box

Japan & Europe in lead for open eco system

Japan: government driven with ambition 
to set ITU standard

Europe: open industry standards with CE
companies

Internet@TV

Internet Video Link

Internet@TV



Market Development of Internet Connected TVs 

20.0%

25.0%

30.0%

Internet connected LCD TV - Penetration per country

Belgium

Denmark

Finland

France

Germany

Consumer Lifestyle, BU Television - Net TV,  GfK TV Day 2010 �,
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Germany

Italy

Netherlands

Sweden

Russia

Brazil

On average the penetration in Western Europe reached ~14% in November 2009.

Source: GfK



Launched in Europe in Q2 of 2009

• Philips leader in connected televisions in Europe

• Launch based upon deep consumer understanding

• Started with infotainment and some video services

Consumer Lifestyle, BU Television - Net TV,  GfK TV Day 2010 �9

• No additional subscription or set top box

• Philips support open standards like HbbTV

• Platform for various partnerships

• Quality of experience and size of audience are key



As of 2009, each TV with Ambilight has Net TV

Consumer Lifestyle, BU Television - Net TV,  GfK TV Day 2010 �:



Consumer Lifestyle, BU Television - Net TV,  GfK TV Day 2010 �;

Foto’s op TV

E-mail op TV

Foto’s op TV

E-mail op TV



Philips Connected Video Line up

Home Theatre
Portable AV

Consumer Lifestyle, BU Television - Net TV,  GfK TV Day 2010 ��

• Comprehensive line up of connected Video products.,
• TV, Home Theatre, BluRay and even portable video products

�������

Blu Ray



Range Overview 2010

5000 8000 900070003000

Consumer Lifestyle, BU Television - Net TV,  GfK TV Day 2010



BluRay – a closer look

• BLuRay is much more than …..
– HD video or  packaged media  (Disc’s)

• Its about connectivity 

WiFi support

• BD-Live

Philips BD8000

That fastest and easiest way to get online content into the living room

Consumer Lifestyle, BU Television - Net TV,  GfK TV Day 2010  !

• BD-Live

• Access PC/ home network A/V files

• Net TV

DLNA support

• Enables streaming of contents in 
the home
network

• For music, photos and videos

Philips BD7500

Philips BD5100



What is Philips Net TV ? Keywords
Open eco-system
• Based on open and common standards (CE-HTML, H.264, etc.)
• Run ‘over the top’ (over the open internet; operator independent)
• Open for every content & service provider to join (with its own business model)

Internet-based, but made for TV
• Websites are optimized for TV (CE-HTML) and can be controlled with a TV 

remote control

Consumer Lifestyle, BU Television - Net TV,  GfK TV Day 2010  �

remote control

Local approach
• Local package of content & services in local language (for all key-countries)

Unlimited potential 
• Video on demand, User Generated Content, Catch-up TV
• Services like news, traffic, weather, games, etc.
• E-commerce
• Interactive TV



The 4-entries to Interactive/non-linear content
Red button offers direct access to non-linear content

Services 
overview

Broadcast TV
overview

Widgets

Consumer Lifestyle, BU Television - Net TV,  GfK TV Day 2010

COMMENTS

The HOME, GUIDE and WIDGET keys provide for 
horizontal navigation across the non-linear content 
offering.

The RED button makes the link from linear to non-linear.

Broadcaster 
pages



Net TV 2010  =  Cinematic Viewing Experience 

1. Premium movies directly on your TV from online v ideo stores
With Net TV you now have access to selected online video stores1)

directly on your TV. Simply select a rental video and enjoy it on your TV. 
A movie night at home has never been this easy.

2. Catch -up TV from your favorite TV channels

Consumer Lifestyle, BU Television - Net TV,  GfK TV Day 2010  +

1) availability & services offering varies per country. Visit www.philips.com/tv for the offer in your country

2. Catch -up TV from your favorite TV channels
Just missed your favorite TV program? Various broadcasters1) now offer 
catch-up TV via Net TV. Visit your favorite broadcaster's catch-up TV 
service and browse for TV shows when you want to watch them.

3. Experience a rich selection of online services w ith Net TV. 
Enjoy movies, pictures, infotainment and other online content directly 
on your TV whenever you like. Simply connect your TV to your home network, 
and select what you want to watch with the TV remote control. The Philips 
menu gives you access to popular Net TV services1) fitted for your TV screen.



Philips Net TV Ecosystem
Opportunities for all participants

Internet Content

Advertising

3rd Party Services

Consumer Lifestyle, BU Television - Net TV,  GfK TV Day 2010

Metadata

Watching TV Services Portal
Electronic Program 

Guide (EPG)

Broadcasters



Consumer Lifestyle, BU Television - Net TV,  GfK TV Day 2010

Demo
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